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The Chinese community

in the UK: part two
In last month’s London Business
Matters Yintong Betser traced
the beginnings of one of the
UK’s oldest immigration
societies. In this
concluding part she
looks at the increasingly
important role the Chinese
business community in
Britain now plays.

T

hE 2005 figure of 347,000
shows that 33 per cent of the
Chinese in Britain live in
london, 13.6 per cent in the South East
and 11.1 per cent in the north West.
Birmingham, Brighton, Cambridge,
liverpool, london, Manchester, Milton
Keynes, and Swansea are the most popular cities. In london most are based
in Barnet, Southwark, Westminster,
Ealing and Tower hamlets. of all the

ethnic groups, the Chinese people have
the highest proportion of students (a
third) and the lowest in routine or
manual occupations. Some 50,000
of Britain’s Chinese people, about 20
per cent of the total, hold jobs in
law, medicine and other professions,
and are amongst the highest-earning
groups in Britain.
This is particularly evident in the
Anglo-Chinese business community in
which I am involved. During the eight
years of my business career as a Chinese
specialist, I have noticed a significant
growth in the number of Chinese professionals who actively take part in promoting British companies and organisations. Most hold a Masters degree,

MBA or both, and PhDs are not a rarity
either. However, these Chinese professionals are not just bookworms. They
are well integrated into British society, dress smartly, speak perfect corporate English, and voice their interesting
insights, often from their unique AngloChinese perspective.
Dr. Frank Pieke, a specialist on Chinese
migration at Oxford University, observed
that the Chinese people are increasingly adopting a mobile, transnational
lifestyle, moving from one job and one
country to another as new opportunities
present themselves.
At a recent event, I met Dr. Wang
Shengming, an old business friend, who
told me that whilst his training business
based in Cambridge was still running well
he had left the London business scene for
a while to set up an A-Level school in
China. He couldn’t help but beam with
excitement. All of the school’s first 58

intrinsic part of the Chinese identity. It
is true that as China has become more
internationalised, the Chinese restaurant - one of the oldest types of business in the UK - has also changed its
persona and has developed dramatically.
Chinatown is no longer the only venue
for the best Chinese cuisine as new
waves of modern and trendy Chinese
restaurants have appeared. Now you can
find not only the hot and spicy Sichuan
style from mainland China, but also the
Michelin-starred fusion restaurants with
an emphasis on modern, design-oriented
ambience.
The Chinese people are a particularly sociable race. A highly developed
social infrastructure is evident in shops,
travel agencies and logistic companies.
Meanwhile, the numerous China-centric
associations, whether social, professional
or business, are endemic. One of the distinctive features of many such groups is

“...the Chinese people are increasingly
adopting a mobile, transnational lifestyle”
students had gained excellent grades, five
had gone on to Oxbridge and 15 had won
places at the top five universities in the
UK - a record result even among the sixth
form colleges in the UK.
A popular saying among Chinese
people in the UK is: “Chinese heart,
Chinese stomach”. Even though younger generations of Chinese people can be
very adaptable and enjoy their Western
style of living, Chinese food remains an

their inclusiveness; they are not just for
the Chinese people, but for everyone who
is interested in China.
As the Chinese economy and management mature in the international
market, firms have realised the importance of internationalising their business operations to become global players.
According to Ernst & Young’s European
Investment Monitor, the UK is by far
the largest recipient of Chinese Foreign

Chicken Congee
Direct Investment (FDI) in Europe and
it has grown by 13 per cent during the
past financial year. China’s active role
as an investor has also changed from
natural resources in the 1980s and 90s to
high-tech industries such as automotive,
telecommunications, media and pharmaceutical industries in which we have seen
considerable investment over the last few
years. Of all the Chinese companies that
have established in the UK, there are
approximately 400 nationwide - 250 in
London alone - that have been assisted at
government level.
China’s Shanghai Automotive Industry
Corporation (SAIC) set up its European
Design and Engineering Centre in
Leamington Spa, which now owns the
MG marque. The leading broadcaster
CCTV opened its European headquarters in London staking its importance
in the creative and media sectors. As a
result of the burgeoning Chinese herbal
practices throughout the country, it is
not difficult to see why the success of
this alternative medicine and Chinese
medical practice has led to organisations
such as the International Guangzhou
Xiangxue Pharmaceutical Factory Ltd
establishing a traditional Chinese medicine research centre in Cambridge.
Other major corporations based in the
UK include Huawei Technologies Co.
Ltd, ZTE and China Mobile.
From humble beginnings as restaurant
and laundry owners, the Chinese population is now integrated into every level of
British society, and I am glad to see that
the Chinese community is enjoying its
best time in history so far.
Yintong Betser is a China business
specialist and the author of Active
Business Travel – China
www.activeukchina.com
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